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FSC/FPA Industry Guidance  
(being FSC Guidance Note No. 24) 

 

Managing AML/CTF and FATCA Customer 
Identification Obligations 

 

 October 2015 
  

FSC/FPA Membership this 
Guidance Note is most 
relevant to: 

This Guidance Note is particularly relevant to financial advisers 
/advice licensees (financial advisers) and product issuers/product 
manufacturers/platform administrators (product issuers). 

Date of this version: 14 October 2015 

Previous versions This Guidance Note was first issued in October 2007, and previously 
amended in February 2010, 21 December 2012 and 6 February 2015. 
(FATCA requirements were first incorporated in this Guidance Note in 
the 6 February 2015 version.) 

Purpose of this Guidance 
Note: 

The purpose of this Guidance Note is to assist in managing customer 
due diligence obligations under the Anti-Money Laundering and 
Counter-Terrorism Financing (AML/CTF) Act and under the (United 
States) Foreign Account Tax Compliance Act (FATCA).  (The 
Government has announced that it will implement the OECD 
Common Reporting Standard (CRS) for the automatic exchange of 
financial account information, and CRS legislation is currently under 
consultation.  This version (October 2015) of this Guidance Note and 
the related Customer ID Forms does not cover any CRS aspects.  In 
due course this Guidance Note and related Customer ID Forms will be 
reviewed in light of any final CRS requirements.)   
 
This Guidance Note (and associated forms issued with this Guidance 
Note, including the Customer ID Forms) is not a substitute for legal, 
tax or other advice and must not be relied on by any person 
(including any FSC or FPA Member) as legal, tax or other advice in 
relation to AML/CTF, FATCA or other laws of any country (including 
Australia or the US). The Financial Services Council Limited (FSC) and 
the Financial Planning Association (FPA) make no warranty that this 
Guidance Note or any associated form meets all relevant AML/CTF 
and FATCA obligations.   
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Neither FSC nor FPA accepts any responsibility for any reliance on this 
document (or the related forms) by any person (including FSC and 
FPA members).  This document is solely intended as a guide to assist 
FSC and FPA members to implement certain AML/CTF and FATCA 
obligations, having obtained their own professional (legal, tax or 
other) advice. 

ANNEXURE 1 FATCA Frequently Asked Questions for Product Issuers and Financial 
Advisers 

ANNEXURE 2 FATCA ID Terminology for Product Issuers and Financial Advisers 

ANNEXURE 3 FATCA Classifications for Product Issuers ONLY 

ANNEXURE 4 List of Forms issued with this Guidance Note  

  
 
 
 
Copyright  

Copyright © October 2015 Financial Services Council Limited and Financial Planning Association of 
Australia Limited. 

All rights reserved.   This Guidance Note and the 12 related Forms (listed in Annexure 4) may be used 
and reproduced: 

 by FSC or FPA members free of charge; 

 by persons who are not members of the FSC or the FPA under licence from FSC and FPA.   
Please contact FSC or FPA for details of the licence arrangements and fee. 

Other than as set out above, this publication or the 12 related Forms (listed in Annexure 4) must not 
be reproduced, distributed, or transmitted in any form or by any means, without the prior written 
permission of the FSC and the FPA. 
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1.  TITLE 
 
1.1 This Guidance Note may be cited as FSC/FPA Guidance Note No. 24 Managing AML/CTF and 

FATCA Customer Identification Obligations. 
 
2. VERSION HISTORY AND DATE OF ISSUE  
 
2.1 This Guidance Note was initially approved for issue in October 2007 as FSC/FPA Guidance 

Note No. 24 Managing mutual obligations under Chapter 7 of the Anti-Money Laundering 
and Counter-Terrorism Financing Rules. It was subsequently amended in February 2010 (to 
include the Verifying Officers Identification Form) and in December 2012 (following a more 
general update).   
 
The Guidance Note (and the applicable accompanying forms) was also amended in February 
2015 to include FATCA requirements, and in October 2015 was amended to reflect  
amendments to the AUSTRAC customer due diligence (CDD) requirements commencing 1 
June 2014.  These CDD amendments were made the subject of Policy Principles (the Policy 
(Additional Customer Due Diligence Requirements) Principles 2014, issued May 2014) (the 
CDD Amendment Policy Principles) issued by the Minister for Justice under section 213 of 
the Anti-Money Laundering and Counter-Terrorism Financing Act 2006 (Cth).  Under the CDD 
Amendment Policy Principles during the period 1 June 2014 to 31 December 2015, and 
subject to certain conditions, AUSTRAC may only take certain enforcement action if a 
reporting entity has failed to take reasonable steps to comply with the CDD amendments 
which commenced 1 June 2014. The current version of this FSC/FPA Guidance Note was 
issued on 14 October 2015. 

 
2.2 This Guidance Note and any forms issued with this Guidance Note do not include 

requirements of the Common Reporting Standard (CRS).  This Guidance Note (and any 
related forms) will be reviewed in due course in light of any final CRS requirements. 

 
3. INTRODUCTION 
 
3.1 This Guidance Note aims to encourage the use of a common set of processes and procedures 

by FSC and FPA members to perform a customer identification / due diligence procedure that 
meets AML/CTF and FATCA requirements.  

 
3.2 Australia’s AML/CTF regime is implemented under the AML/CTF Act 2006 and the associated 

AML/CTF Rules Instrument (the AML/CTF Rules). Chapter 4 of the AML/CTF Rules sets out 
requirements for performing an applicable customer identification procedure prior to 
providing a Designated Service1 to a customer.   

 
3.3 The AML/CTF Act applies to any person providing a Designated Service (Reporting Entities), 

and generally applies to both financial advisers and product issuers.  To avoid duplication of 
AML/CTF obligations, Chapter 7 of the AML/CTF Rules provides that where an applicable 
customer identification procedure has been conducted by a financial adviser (an Australian 
Financial Services Licence (AFSL) holder and an authorised representative as defined in the 
Corporations Act), it can be deemed to have been conducted by another entity in certain 
circumstances. These circumstances are specifically where a financial adviser is arranging for 

                                                 
1
  Designated Service is defined in Section 6 of the Anti-Money Laundering and Counter-Terrorism 

Financing Act 2006.   
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a customer to receive a Designated Service that is a Financial Product as defined in the 
Corporations Act2 from another Reporting Entity. Chapter 7 allows a product issuer to rely on 
an applicable customer identification procedure performed by a financial adviser and has the 
effect of removing potential duplication of customer identification procedures. 

 
3.4 The Australian Tax Laws Amendment (Implementation of the FATCA Agreement) Act 2014 

gives effect to the FATCA intergovernmental agreement signed by the Governments of 
Australian and United States on 28 April 2014.  This Act and the intergovernmental 
agreement set out obligations for Reporting Australian Financial Institutions (as defined in 
the intergovernmental agreement) to perform due diligence on customers and report on 
reportable accounts.  Additional information on FATCA is provided in the form of frequently 
asked questions in ANNEXURE 1 of this Guidance Note – FATCA FAQs. 

 
3.5 This Guidance Note does not seek to identify Reporting Entities that are subject to AML/CTF, 

or Reporting Australian Financial Institutions that are subject to FATCA.  The intent of the 
Guidance Note is to rather set out AML/CTF and FATCA compliant customer identification 
procedures that should be used when a financial adviser arranges for a customer to receive a 
Designated Service from a product issuer.  The procedures set out in this Guidance Note are 
aimed at eliminating duplication of customer identification procedures and avoiding delays 
to the customer on-boarding process. 

 
3.6 In terms of money laundering / terrorism financing (ML/TF) risk, these guidelines are 

primarily intended to satisfy the minimum standards for applicable customer identification 
procedures as set out in the safe harbour provisions in chapter 4 of the AML/CTF Rules.  
Depending on the product issuer’s assessment of the ML/TF risk of a customer or financial 
adviser, or in accordance with the procedures of the product issuer, a higher standard of 
customer identification may be required. 

 
3.7 Product issuer use of the identification procedures set out in this Guidance Note is 

encouraged, however is at the discretion of the product issuer.  In all cases, financial advisers 
arranging for a customer to receive a Designated Service from a product issuer should refer 
to a product issuer’s application forms and confirm whether the product issuer has adopted 
the identification procedures set out in this Guidance Note and the associated ID Forms.   

 
3.8 Where a party has acted in good faith in attempting to comply with this Guidance Note, the 

Guidance Note does not create any contractual or other liability between financial advisers 
and product issuers to which the Guidance Note applies (unless a prior agreement has been 
reached between these parties).3 

 
3.9 Forms accompanying this Guidance Note: Ten customer identification forms (ID Forms) are 

issued with this Guidance Note and are listed in paragraph 5.7 of this Guidance Note.  In 
addition two US Status Declaration forms are issued with this Guidance Note and are listed in 
paragraph 7.4 of this Guidance Note. FSC and FPA do not authorise any changes to be made 
to any of the forms, other than for the purposes of completing the forms.  If a person uses 
the form but changes any aspect of it (other than for the purposes of completing the forms), 
such amended form must not be represented as the FSC/FPA form and FSC and FPA do not 
authorise the use of the FSC/FPA logo, or any attribution to FSC or FPA, on any such 
amended form.  This approach is required as AML/CTF and FATCA requirements are complex 

                                                 
2
  AUSTRAC Public Legal Interpretation No. 2 of 2008 – Item 54 of table 1 in section 6 of the AML/CTF Act. 

3
  Note protection from liability under section 235 of the AML/CTF Act in similar circumstances. 
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and whether or not any varied form is consistent with these requirements would require the 
varied form to be considered in light of these requirements.   

 
3.10 IMPORTANT: This Guidance Note (and any related forms, including the ID Forms) do not 

constitute, are not a substitute for, and cannot be relied upon by any person (including any 
FSC or FPA members) as legal, tax or other advice in relation to AML/CTF, FATCA or other 
laws of any country (including Australia or the US). Neither FSC nor FPA accepts any 
responsibility for any reliance on this Guidance Note (or the related forms, including the ID 
Forms) by any person (including FSC or FPA members).  This Guidance Note (and the related 
forms) is solely intended as guidance to assist FSC and FPA members implement AML/CTF 
and FATCA customer identification obligations, having obtained their own professional (legal, 
tax or other) advice. As set out in paragraph 2.2, this Guidance Note (and any forms issued 
with this Guidance Note) does not cover any Common Reporting Standard aspects. 

 
3.11 Product issuers and financial advisers should also take care and seek their own legal advice in 

relation to privacy and other Australian laws in respect of the collection and use of AML/CTF 
and FATCA customer identification information so as to ensure the collection and use of 
information complies with privacy and other Australian laws.    

 
4.  APPLICATION 
 
4. 1 This Guidance Note is intended to be used where a financial adviser makes arrangements for 

a person to receive a Designated Service, that is a Financial Product under the Corporations 
Act, from another reporting entity (such as a product issuer).   

 
4. 2 The most common Designated Services covered under this Guidance Note include: 

 Arranging for the Customer to obtain or be issued with new or additional 
interests/units in a managed investment scheme 

 Arranging for the Customer to open or make a deposit in a cash management trust 
 Arranging for the Customer to buy/sell shares/options in a listed company or trust 
 Arranging for the Customer to pay a premium or be issued with an investment life 

insurance policy  
 Arranging for the Customer to obtain or be issued with an annuity   
 Arranging for the Customer to obtain or be issued with a pension   
 Arranging for the Customer to obtain an interest in or have the ability to transact 

through a wrap/platform/IDPS 
 Arranging for the Customer to cash out all or part of a superannuation interest. 

 
4. 3 Where financial advisers provide Designated Services that are not related to making 

arrangements for a person to receive a Designated Service from another reporting entity, 
this Guidance Note is not applicable, however financial advisers may still choose to apply the 
processes and procedures outlined in this Guidance Note to perform an applicable customer 
identification procedure in these circumstances. 

 
4. 4 Similarly product issuers may choose to apply the processes and procedures outlined in this 

Guidance Note in circumstances where a person applies directly with the product issuer to 
receive a Designated Service (not via a financial adviser).  Product issuers should however 
note that these processes and procedures have been developed to be used by financial 
advisers familiar with the terminology referred to in this Guidance Note. Additional 
assistance may be required for persons completing the associated ID Forms (or US Tax Status 
Declaration Forms) who are not familiar with AML/CTF and FATCA requirements. 
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4. 5 Some financial products associated with Designated Services are not subject to FATCA (such 

as Superannuation and Pension products). For these products, product issuers may choose 
whether to collect FATCA customer identification information or not. As the customer 
identification process is generally completed once for a customer (and not at the time that 
additional financial products are applied for), the default position is that the FATCA 
information section of the relevant ID Form should be completed for all products.  Where 
product issuers specifically request that the FATCA information NOT be provided for certain 
products, the FATCA information section of the relevant ID Form should not be completed. 

 
 
5. NEW CUSTOMER IDENTIFICATION REQUIREMENTS 
 
5.1 The applicable customer identification procedures outlined in this Guidance Note must be 

performed prior to the arranging for a person to receive a Designated Service. 
 
5.2 Irrespective of the actual customer identification procedure conducted, the person 

conducting the procedure must be reasonably satisfied that the customer is the 
individual/entity he or she claims to be. 

 
5.3 If, after a financial adviser conducts a customer identification procedure, they are not 

reasonably satisfied that the customer is the individual/entity he or she claims to be, and the 
financial adviser is unable to conduct a further customer identification procedure to address 
this doubt, then they should not arrange for the provision of the financial service or product.   

 
5.4 In addition, where a financial adviser is not reasonably satisfied that the customer is the 

individual/entity he or she claims to be, the financial adviser should refer to their AML 
Program to determine whether any AUSTRAC reporting requirements apply and notify their 
AFS Licensee (if acting as an Authorised Representative) as soon as possible (preferably 
within 24 hours) of any instances where they are not reasonably satisfied that the customer 
is the individual/entity that he or she claims to be. 

 
5.5 If a financial adviser has any reason to believe that any of the customer identification 

information provided in an ID Form is not true or correct, or consistent with the customer’s 
circumstances (including the customer’s FATCA information), the financial adviser must 
inform the product issuer of this view via their normal communication channel. 
 
Example: If the customer declares that the customer is not a US taxpayer and their 
documentation reflects this declaration, but the financial adviser in fact knows that the 
customer is a US taxpayer, then the adviser has a reason to believe that the client’s 
documentation is untrue, incorrect, and/or inconsistent with the client’s circumstances, and 
must inform the product issuer of this view. 
 

5.6 The inadvertent non-disclosure of information or documents by the customer is not 
necessarily a reason to believe that the customer’s identification information is untrue, 
incorrect, or inconsistent with the client’s circumstances (including the customer’s FATCA 
information). 
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Customer ID Forms 
 
5.7 An applicable customer identification procedure should be carried out in accordance with 

the instructions provided in the ID Form applicable to the type of customer and for any 
applicable related parties (such as Corporate Trustees of Unregulated Trusts or Beneficial 
Owners of customers): 

 

 Schedule 1: Individuals & Sole Traders 

 Schedule 2: Australian Companies 

 Schedule 3: Foreign Companies 

 Schedule 4: Australian Regulated Trusts 

 Schedule 5: Unregulated Australian Trusts & Foreign Trusts 

 Schedule 6: Partnerships & Partners  

 Schedule 7: Associations  

 Schedule 8: Registered co-operatives 

 Schedule 9: Government bodies 

 Schedule 10: Verifying Officer. 
 
5.8 Beneficial Owners of customers are considered to be the individuals who ultimately own or 

control (directly or indirectly) the customer.  Additional guidance to assist identify the 
Beneficial Owners of each type of customer are included in the Schedules (i.e. the Customer 
ID Forms) above.  For customers who are individuals, the customer can be assumed to be the 
Beneficial Owner, unless there are reasonable grounds to consider otherwise.  Additional 
guidance on the identification of Beneficial Owners is provided in AUSTRAC’s Compliance 
Guide. 

 
5.9 Requirements to perform an applicable customer identification procedure for Beneficial 

Owners commenced on 1 June 2014, with Policy Principles allowing a transitional approach 
for Reporting Entities up to 31 December 2015 (subject to certain conditions).  (See 
paragraph 2.1 for more information on the Policy Principles, which are essentially a 
transitional approach until 31 December 2015 for the AUSTRAC Customer Due Diligence 
amendments which commenced 1 June 2014.) 

 
5.10 Customers are not required to sign the above ID Forms. Customers are generally required to 

sign a product application form associated with a product offering document. Product issuers 
should therefore consider including any declarations required from customers in relation to 
these ID Forms via product applications forms.  This may include a declaration that the 
information provided in any customer ID Form accompanying the application form (or 
product offering document) is true and correct and appropriately reflects their tax (FATCA) 
status. 

 
5.11 Where a product issuer has agreements in place with financial advisers and does not require 

completed ID Forms to be provided at account opening, requirements to collect and assess 
FATCA identification information should be outlined in these agreements. 

 
FATCA information 

 
5.12 Additional information about the FATCA identification information collected in these ID 

Forms and FATCA terminology is provided in ANNEXURE 2 of this Guidance Note – FATCA ID 
FORM TERMINOLOGY.  This Annexure is designed primarily to support financial advisers 
collect FATCA identification information. 
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5.13 Where FATCA customer identification information is collected in an ID Form, this form serves 

as the customer’s self-certification of their FATCA status to meet FATCA requirements.  This 
Guidance Note sets out that FATCA customer information will be collected in the 
accompanying ID Forms rather than via the US Inland Revenue Service (IRS) W8 or W9 form.  

 
No Adviser Record of Verification 

 
5.14 Where the Record of Verification section of the ID Form is not completed, certified copies of 

the customer’s identification documentation must be provided with the associated ID Form.  
In these circumstances, both the financial adviser and the product issuer are responsible for 
verifying the customer’s identification information to meet their respective AML/CTF 
obligations.  The product issuer is responsible for assessing the reasonableness of the 
customer’s FATCA customer identification information provided.  

 
Adviser Record of Verification  

 
5.15 Where an adviser Record of Verification is provided by a financial adviser in an ID Form, the 

adviser is responsible for verifying the customer’s identification information and listing the 
details of the identification documentation reviewed as part of the verification procedure.   

 
5.16 The declaration in the adviser Record of Verification confirms that an identity verification 

procedure has been performed in accordance with the AML/CTF Rules, by a person in the 
capacity of an AFSL licence holder or their authorised representative. 

 
5.17 This declaration also confirms that the FATCA customer identification information provided is 

“reasonable” considering the identification documentation sighted as part of the 
identification procedure.   Examples of reasonable and unreasonable FATCA information are 
provided below: 

 a certification that an investor is not a US taxpayer would be reasonable if the customer 
provides an Australian identification document (such as an Australian passport or a NSW 
drivers licence) and there is no evidence that the customer was born in the US 

 a certification that an investor is not a US taxpayer would not be reasonable if the 
customer provides a US passport or US drivers licence  

 a certification that an investor is not a US taxpayer would not be reasonable if the 
customer provides any identification documentation that indicates that they were born 
in the US 

 a certification that an investor is not a US taxpayer would not be reasonable if the 
customer provides corporate documentation for entities with a US place of 
incorporation/establishment.  

 
English Translations  

 
5.18 Where an identity document used to verify a customer’s identity is in a language other than 

English, it is to be accompanied by an English translation prepared by an accredited 
translator.  An accredited translator is defined in the AML/CTF Rules as person currently 
accredited by the National Accreditation Authority for Translators and Interpreters Ltd. 
(NAATI) at the level of Professional Translator, or above, to translate from a language other 
than English into English; or a person who currently holds an accreditation that is consistent 
with this standard. 
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Customer identification procedure to be applied where a procedure outlined in the 
relevant Schedule (that is, the relevant ID Form) is unable to be conducted  

 
5.19 In the event that a customer identification procedure as specified in a Schedule (that is, the 

relevant ID Forms referred to in paragraph 5.7) is unable to be conducted, the financial 
adviser should contact the relevant product issuer and conduct a procedure as agreed 
between that product issuer and the financial adviser in respect of that customer. 

 
Customer identification procedures performed for financial advisers. 

 
5.20 Where a financial adviser’s identity is to be verified in the process of arranging a Designated 

Service (e.g. when a financial adviser is to have authorisation access to a customer’s account 
and the product issuer requires that the financial adviser’s identity be verified) then that 
financial adviser should not complete the verification process on him/herself. In this 
instance, the identity verification process should be completed by an alternative approved 
certifier who has no conflict of interest. 

 
6.  PRE-COMMENCEMENT OR EXISTING (EXISTING) CUSTOMER4 IDENTIFICATION 

REQUIREMENTS 
 
6.1 Both AML/CTF and FATCA recognise existing customers and impose alternate identification 

requirements for these customers.  Existing customers of a financial adviser may, however, 
not be existing customers of a product issuer and as a result, financial advisers should 
perform an identification procedure for existing customers when arranging for these 
customers to receive a Designated Service from a new product issuer. 

 
6.2 A customer identification procedure previously performed for a customer can be reused 

when arranging for subsequent Designated Services to be provided by a different product 
issuer; provided that the identification information and the documents used to verify the 
customer’s identity are still current (as per the requirements of the relevant customer ID 
Form) at the time of arranging the subsequent Designated Service.  For example, a current 
driver’s licence has not reached its expiry date or an Australian passport that has expired 
within the preceding 2 years. 

 
6.3 Requirements to perform additional identification procedures for existing customers are 

outlined in the ongoing customer due diligence section below. 
 
7.  ONGOING CUSTOMER DUE DILIGENCE 
 

 Product issuer initiated requests for updated or additional identification information  
 
7.1 In some cases a product issuer may determine that there is a need to confirm the accuracy of 

customer information held, re-verify the identity of an existing customer or perform a new 
identification procedure for a pre-commencement customer.  In these cases, the product 
issuer should contact the customer’s financial adviser and agree the course of action for 
performing the required procedure, including the applicable time frame. Various AML/CTF 
requirements mandate that any required re-verification of a customer’s identity must be 

                                                 
4
  AML/CTF Pre-commencement customer are those to whom an entity provided a Designated Service 

prior to 12 December 2007. Existing FATCA customers are those who existed as at 30 June 2014. 
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completed within 14 days from the time that the requirement to carry out this activity is 
identified. 
 

7.2 Due to additional AML/CTF obligations imposed on product issuers, there may also be 
circumstances where a product issuer requires additional information about a customer or 
their transactions.  In such circumstances, the product issuer should contact the financial 
adviser and agree a viable arrangement as to how this additional information will be 
obtained.  

 
7.3 Product issuers may also request that a financial adviser collect new or updated FATCA 

customer identification information for a customer or obtain additional FATCA information 
(beyond the information provided in ID Forms).  In these cases, the product issuer will 
contact the financial adviser and agree the information to be provided.  Some examples of 
where this is likely to occur include: 

 a request to obtain a passport or birth certificate of a customer who claims to be a non-
US person but provides a US passport or address  

 a query about the business activities of a customer who has a US beneficial owner (to 
allow a product issuer to assess whether a company is active or passive). 

 
7.4 This Guidance Note also includes two US Tax Status Declaration forms intended to be used to 

collect additional FATCA information.  These forms are intended to be used where a 
customer has not provided the required FATCA information in the first instance, or where 
additional FATCA information is required.  These forms are to be used in addition to the ID 
Forms and should not be used for new customers unless under the direction of a product 
issuer: 

 Schedule 11: US Tax Status Declaration Form - Individuals 

 Schedule 12: US Tax Status Declaration Form - Entities. 
 
7.5 It would be expected that the financial adviser will assist the product issuer in meeting their 

AML/CTF and FATCA obligations to the extent that it is reasonably practicable to do so. 
Should the financial adviser be unable to assist the product issuer, the product issuer 
would be required to approach the financial adviser’s customer directly.  

 
7.6 Any additional or updated customer information ultimately provided to the requesting 

product issuer must be provided to any other product issuers who share the customer if this 
information has the effect that the financial adviser has formed a view that the customer is 
not who they claim to be or that the FATCA information previously provided is incorrect. 

 
7.7 Due to prohibitions under the AML/CTF Act, the product issuer is generally not permitted to 

advise the financial adviser of the reasons for the need to re-identify or obtain additional 
information from a customer. 

   
Financial adviser initiated requests for updated or additional identification information  

 
7.8 If circumstances arise such that a financial adviser has reason to doubt that a previously 

identified customer is the person they claim to be, the financial adviser should confirm the 
accuracy of customer identity details held, and if necessary re-verify the customer’s identity 
(notifying their AFS licensee as soon as possible). 

 



FSC/FPA Guidance (October 2015) – Managing AML/CTF and FATCA Customer Identification Obligations 

 

                                                                                                   
FSC/FPA Guidance (October 2015) – Managing AML/CTF & FATCA Customer Identification Obligations   
Copyright © October 2015 Financial Services Council Limited and Financial Planning Association of Australia Limited           Page 11 of 25 

7.9 Due to prohibitions under the AML/CTF Act, the financial adviser is generally not permitted 
to advise the product issuer or any other party (other than their AFS licensee, as appropriate) 
of the reasons for the need to re-identify a customer. 
 

7.10 If, following a re-identification procedure conducted by the financial adviser the financial 
adviser arranges for the customer to receive a new financial product, then the new product 
issuer should receive, or have access to, an updated copy of the records of this procedure. 

 
7.11 Further, at any time that a financial adviser is arranging for the provision of a service covered 

by this Guidance Note, they should:  

 take reasonable steps to ensure customer details recorded by them are current; and 

 update and re-verify existing information kept on record where they are aware that 
customer identification details that they previously verified have changed. 

 
7.12 If a financial adviser becomes aware that the FATCA identification information previously 

provided by a customer is no longer correct (such as a customer who previously stated that 
they were not a US person becoming a US citizen, or a customer who previously was a US 
person renouncing their US citizenship, or a customer who previously did not have a US 
address who now does have a US address), the financial adviser should notify product issuers 
of this change in circumstances. Updated customer identification information should be 
provided in these circumstances via an updated ID Form (unless the product issuer provides 
an alternative form or method to collect this information). 

 
8. RECORD KEEPING 
 
8.1 This Guidance Note outlines three possible methods by which financial advisers and product 

issuers can seek to meet their respective record keeping obligations, specifically: 
 
A. Both the financial adviser and product issuer maintain copies of the completed ID Form 

and any identification documents used to verify the customer’s identity.  This requires 
that the financial adviser provide certified copies of identification documents to the 
product issuer. 
 

B. Both the financial adviser and product issuer maintain copies of the completed ID Form, 
but only the financial adviser maintains copies of identification documents used to verify 
the customer’s identity.  This requires that the Record of Verification Procedure section 
of the ID Form be completed by the financial adviser and provided to the product issuer. 
 

C. Under a specific commercial agreement for the management of records between the 
product issuer and financial adviser, the record is retained by either the financial adviser 
or another authorised intermediary, with the authorised entity agreeing to provide the 
other entity(s) with the necessary access to the record. 

 
8.2 Where the financial adviser completed the Record of Verification Procedure section of the ID 

Form (certified copies of identification documents are not provided to the product issuer), 
the Record of Verification Procedure is the product issuer’s record of the verification 
procedure and this record should include the following details of the sources from which the 
customer identity was verified: 

 name of the issuer of the document; 

 date of issue (where applicable); 
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 date of expiry (where applicable); 

 document number (where applicable); 

 whether it was verified from an original or certified copy. 
 
9.  APPROPRIATE RELIANCE 
 
9.1 A product issuer is deemed to have appropriately relied on the customer identification 

procedure conducted by the financial adviser where they are reasonably satisfied that the 
procedure conducted was: 

 in accordance with this Guidance Note; and 
 they have a copy of, or access to, records which demonstrate that the above procedure 

was conducted in a manner consistent with this Guidance Note. 
 
10. FATCA REPORTABLE ACCOUNTS - PRODUCT ISSUER GUIDANCE 
 
10.1 Product issuers that are Australian Reporting Financial Institutions have obligations to assign 

customers a FATCA status and this Guidance Note aims to collect the information required to 
assign this status via the accompanying ID Forms.  Additional information about how the 
FATCA information collected in the ID Forms translate to the required FATCA statuses is 
provided in ANNEXURE 3 – FATCA CLASSIFICATIONS FOR PRODUCT ISSUERS 

 
10.2 In line with AML/CTF procedures, a product issuer is able to rely on FATCA customer 

identification information collected via an ID Form so long as the product issuer is reasonably 
satisfied that the FATCA customer identification information was collected in accordance 
with this Guidance Note and has no reason to question the reasonableness of the FATCA 
information provided. 

 
11.  GUIDANCE NOTE REVIEW 
 
11.1 This Guidance Note has been prepared with significant input from both product issuers and 

financial advisers.  The Guidance Note therefore represents the industry’s views on an 
appropriate, standardised and robust framework for the management of AML/CTF and 
FATCA obligations between financial advisers and product issuers. 

 
11.2 The reviews of this Guidance Note have been based on learnings from the practical 

implementation of AML/CTF and FATCA.   
 
11.3 Further reviews of the Guidance Note will be undertaken as required.   
 
11.4 This version of this Guidance Note was issued on 14 October 2015.   (This version of this 

Guidance Note does not include requirements of the Common Reporting Standard.  An 
updated version of this Guidance Note (and the related Customer ID Forms/Schedules) will 
be issued in due course, in response to the Common Reporting Standard.) 

 
 



FSC/FPA Guidance (February 2015) – Managing AML/CTF and FATCA Customer Identification Obligations 

 

FSC/FPA Guidance (February 2015) – Managing AML/CTF & FATCA Customer Identification Obligations           Page 13 of 25 
 

ANNEXURE 1 - FATCA FAQS  
 
This annexure has been prepared to provide FATCA background in the form of frequently asked 
questions. 
  

QUESTION ANSWER 

What is FATCA? The Foreign Account Tax Compliance Act (FATCA) is a United States (US) 
regulatory requirement that aims to deter tax evasion by US taxpayers.  

Under FATCA, financial institutions are required to identify clients that hold 
certain “financial accounts” and are US persons or that are entities with 
substantial US owners.  Information on accounts and investments held by 
these clients must then be reported to the US Inland Revenue Service (IRS) via 
the local tax authority (Australian Taxation Office in Australia).  In certain cases 
FATCA also introduced withholding tax on certain US sourced income and the 
proceeds of sale of US assets.  

 

Further information on FATCA, issued by the US IRS, can be found at:  
 

http://www.irs.gov/Businesses/Corporations/Foreign-Account-Tax-
Compliance-Act-(FATCA) 

 

The Australian Taxation Office (ATO) has issued guidance on FATCA.  The ATO 
FATCA Guidance can be found at: 

 

https://www.ato.gov.au/General/International-tax-agreements/In-
detail/International-arrangements/FATCA-detailed-guidance/ 

 

Why is FATCA being 
introduced? 

FATCA legislation aims to identify potential tax evasion by US taxpayers 
through overseas accounts and investments they hold.  

Under FATCA, foreign (that is, non-US) financial institutions provide 
information to the US IRS on US tax payers, thereby allowing the IRS to combat 
tax evasion by US tax payers. 

How does this US 
legislation apply to 
Australia? 

FATCA operates under two models, either by intergovernmental agreements 
(IGA) or by financial institutions entering into agreements directly with the IRS. 

 Under an IGA, domestic legislation (for example, Australian legislation) is 
passed mandating compliance under domestic law (for example, 
Australian law) with FATCA.  IGAs simplify some FATCA compliance 
obligations by removing FATCA withholding tax requirements and 
introducing reporting to the domestic tax authority (such as the ATO) 
rather than the IRS.  The Australian Government has entered into an IGA 
with the US Government, which has the effect of requiring Australian 
financial institutions to comply with FATCA.  

 In countries where there is no IGA, compliance with FATCA is 
discretionary.  Financial institutions can choose whether to sign a FATCA 
agreement with the IRS and comply with FATCA or not to comply with 
FATCA.  If they do not comply, they face potential withholding on their 
US income and the proceeds of sale of US assets, and potentially other 
consequences.  

http://www.irs.gov/Businesses/Corporations/Foreign-Account-Tax-Compliance-Act-(FATCA)
http://www.irs.gov/Businesses/Corporations/Foreign-Account-Tax-Compliance-Act-(FATCA)
https://www.ato.gov.au/General/International-tax-agreements/In-detail/International-arrangements/FATCA-detailed-guidance/
https://www.ato.gov.au/General/International-tax-agreements/In-detail/International-arrangements/FATCA-detailed-guidance/
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ANNEXURE 1 - FATCA FAQS (Continued) 
 

QUESTION ANSWER 

Who is required to 
comply with FATCA? 

FATCA applies to entities described as ‘foreign financial institutions’, that is 
non US entities that are either: 

 Depository institutions 

 Custodial institutions 

 Investment entities or 

 Specified insurance companies 

Additional information about entities subject to FATCA can be found at: 

http://www.irs.gov/Businesses/Corporations/Information-for-Foreign-
Financial-Institutions 

When does FATCA 
start? 

The obligation to collect information about clients’ US tax status started on 1 
July 2014.  

How does FATCA affect 
financial institutions? 

Financial institutions that are defined as ‘foreign financial institutions’ under 
FATCA are required to register with the IRS and comply with FATCA 
identification and reporting requirements. 

This guidance is not designed to assist financial institutions assess whether 
they are defined as ‘foreign financial institutions’, however assumes that most 
Australian investment products will be subject to FATCA (other than 
superannuation and certain pension accounts – see How does FATCA affect 
Australian superannuation products? below). 

How does FATCA affect 
clients? 

Clients are required to provide additional identification information when 
applying to invest.  If a client is a US person or an entity with a substantial US 
owner, they need to provide a US tax identification number (known as a TIN).   
Clients that are financial institutions also need to provide information about 
their FATCA status or a Global Intermediary Identification Number (GIIN). 

Financial institutions are required to report account balances (and eventually 
certain transaction activity) and identification information for clients who are 
US persons, entities with substantial US owners and non-complying financial 
institutions (information will be reported to the ATO who will refer this 
information to the IRS).  

How does FATCA affect 
Financial Advisers? 

Financial advisers should seek their own advice whether they would be defined 
as a “foreign financial institution” under FATCA; however the practice of 
providing financial advice does not lead to a financial adviser being considered 
to be a financial institution. 

Even if not considered to be a financial institution, financial advisers are 
required to support product issuers by collecting additional identification 
information from clients.  

http://www.irs.gov/Businesses/Corporations/Information-for-Foreign-Financial-Institutions
http://www.irs.gov/Businesses/Corporations/Information-for-Foreign-Financial-Institutions
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ANNEXURE 1 - FATCA FAQS (Continued) 
 

QUESTION ANSWER 

How does FATCA affect 
Australian 
superannuation 
products? 

Superannuation and pension account holders (including self-managed super 
funds) are excluded from the definition of ‘financial accounts’ under FATCA 
and therefore not subject to FATCA requirements. 

Will information need 
to be collected for 
people not previously 
identified for AML? 

Potentially, FATCA requires that individuals who exercise control over an entity 
(companies, trusts, etc.) be identified if they are US citizens or resident for US 
tax purposes.  These controlling persons align closely with the Beneficial 
Owners identified for AML/CTF purposes; however there may be subtle 
differences between who is considered to be a controlling person for FATCA 
purposes and a Beneficial Owner for AML/CTF purposes.  The Schedules (i.e. 
the Customer ID Forms) accompanying this Guidance Note (for each customer 
type) provide additional information and instructions relating to the parties 
that are required to be identified. 
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ANNEXURE 2 - FATCA ID FORM TERMINOLOGY  
 
This Annexure 2 has been prepared to explain the key FATCA related terms introduced in the ID 
Forms. This information is primarily intended to provide additional guidance for financial advisers. 
 

KEY TERM MEANING 

Exempt payee for US 
tax purposes 

Certain US entities are exempt in the US from tax reporting, including: 

 US banks 

 A listed and regularly traded US corporation 

 A US retirement plan. 

If a client is not aware of an exemption, then it is not likely to be an exempt 
payee.   

FATCA status Where a financial institution does not have a GIIN they will need to provide 
their FATCA status. This status can ONLY be one of the following:  

1. Non reporting IGA FFI (listed in Annex II of an IGA) 

2. Deemed compliant FFI 

3. Excepted FFI 

4. Exempt beneficial owner 

5. Non participating FFI  

6. GIIN applied for but not yet issued. 

Entities that are financial institutions should be aware of their FATCA status and 
it is not the financial adviser’s responsibility to determine this.    

Financial Institution 
and an FFI (Foreign 
Financial Institution) 

A financial institution is an entity (e.g. company, partnership or trust) that 
engages in one of the following:  

 accepts deposits in the ordinary course of a banking or similar business 
(depository institution);  

 holds as a substantial portion of its business (equals or exceeds 20 
percent of the entity's gross income) financial assets for the account of 
others (custodial institution); 

 is an investment entity including entities that trade in financial assets or 
that are investing, administering, managing funds, money, or certain 
financial assets on behalf of other persons 

 is an insurance company; or  

 is an entity that is a holding company or treasury centre that is a part of a 
group that includes one of the above.  

For further information regarding these definitions refer to 
http://www.irs.gov/Businesses/Corporations/Information-for-Foreign-
Financial-Institutions 
  
An FFI is a foreign financial institution. 

Global Intermediary 
Identification Number 
(GIIN) 

A Global Intermediary Identification Number (GIIN) is a unique ID number that 
non-US financial institutions receive from the IRS when they register as a 
financial institution for FATCA.  

http://www.irs.gov/Businesses/Corporations/Information-for-Foreign-Financial-Institutions
http://www.irs.gov/Businesses/Corporations/Information-for-Foreign-Financial-Institutions
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ANNEXURE 2 - FATCA ID FORM TERMINOLOGY (Continued) 
 

KEY TERM MEANING 

Non-Financial Foreign 
Entity (NFFE) 

A non US entity that is not a Financial Institution as defined above. 

Settlor Settlors are natural or legal persons who transfer ownership of their assets to 
trustees by means of a trust deed or similar arrangement.  

US citizen or resident 
of the US for tax 
purposes 

US citizen or resident of the US for tax purposes includes: 

 Anyone born in the US (who has not renounced their US citizenship) 

 A US citizen (including persons with dual or multiple citizenships) 

 US lawful permanent residents (e.g. green card holders). 

Note: if the person has a US address, a US telephone number, a US passport, a 
US driver’s licence or a US birth certificate, this would indicate the person is 
possibly a resident of the US for tax purposes.  Where an individual presents 
any of these US characteristics and claims not to be a resident of the US for tax 
purposes, then proof should be supplied to establish that the person is not a 
resident of the US for tax purposes e.g. a loss of nationality certificate.     

If a client thinks they may be a resident of the US for tax purposes, but is not 
certain, it is advisable that they seek specialist tax advice. 

US Taxpayer 
Identification Number 
(TIN) 

The types of TIN include:  

 Social Security Number "SSN" (for individuals) 

 Individual Taxpayer Identification Number "ITIN" (for individuals that are 
not eligible for an SSN) 

 Employer Identification Number "EIN" (for entities). 

The TIN should not be confused with an Australian TFN. A US TIN is 9 digits long 
and should not be in ascending or descending order e.g. 123456789 or all of a 
single digit e.g. 111111111.  

Note: the fact an individual or entity has a US TIN does not automatically make 
them a US person.  

United States 
Company 

A company incorporated in the United States.   

United States Trust A trust subject to the laws of the United States and controlled by one or more 
persons that are citizens or residents of the United States.  

 

http://www.irs.gov/Individuals/International-Taxpayers/Taxpayer-Identification-Numbers-(TIN)#ssn
http://www.irs.gov/Individuals/International-Taxpayers/Taxpayer-Identification-Numbers-(TIN)#itin
http://www.irs.gov/Individuals/International-Taxpayers/Taxpayer-Identification-Numbers-(TIN)#ein
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ANNEXURE 3 - FATCA CLASSIFICATIONS FOR PRODUCT ISSUERS 

INDIVIDUALS AND SOLE TRADERS 

 
QUESTION ANSWER GUIDANCE  FATCA STATUS (GUIDE ONLY) 

Is the individual a US 
citizen or resident for 
US tax purposes? 

 

Yes 

 

If the TIN is not provided follow up will 
be necessary.   

Specified US person  

 

No Confirm the reasonableness of this 
declaration (i.e. does all information 
provided by the customer reasonably 
support a “No” answer?). Follow up may 
be required where the certification 
seems unreasonable.  

Non US person 
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ANNEXURE 3 - FATCA CLASSIFICATIONS FOR PRODUCT ISSUERS (Continued) 

AUSTRALIAN COMPANIES 
 

QUESTION ANSWER GUIDANCE  FATCA STATUS (GUIDE ONLY) 

Is the entity a Financial 
Institution?    

Yes Either a GIIN or a FATCA status should 
be provided. 

The product issuer can determine 
whether to record/validate the GIIN or 
not.  

Australian/Partner  Financial 
Institution  

[or any other status provided 
by client] 

Non-Financial Public 
Listed Company or a 
corporate Australian 
Registered Charity 

Yes Non- financial public listed companies 
and corporate Australian registered 
charities are considered active and 
therefore the controlling person test is 
not required.  

Active NFFE  

 

Non-Financial 
Proprietary Company 
or an unlisted public 
company (that is not a 
Financial Institution) 

Yes 

 

Non-financial proprietary companies 
and unlisted public companies (that are 
not a Financial Institution) could be 
passive or active.  

It is the product issuers’ decision 
whether to pursue the active or passive 
enquiry or whether to make the 
assumption that all non-financial 
proprietary companies and all unlisted 
public companies (which are not 
Financial Institutions) are passive.  

Classification dependent on 
beneficial owner question 
below. 

Are any of the 
beneficial owners US 
citizens or residents of 
the US for tax 
purposes? 

 

 

 

Yes Beneficial owners are required to 
complete an Individual ID Form, 
including their name, address and TIN.  

If the TIN is not provided follow up will 
be necessary.   

Passive NFFE (with US 
controlling persons)  

OR 

Active NFFE  

[if/where an active NFFE 
category is established] 

No Confirm the reasonableness of this 
certification. Follow up may be required 
where the certification seems 
unreasonable.  

Where the certification is reasonable, 
further classification as active/passive 
has limited effect and can potentially be 
ignored. 

NFFE (no US controlling 
persons)  

[Passive/active status of the 
entity is left undefined]. 
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ANNEXURE 3 - FATCA CLASSIFICATIONS FOR PRODUCT ISSUERS (Continued) 

FOREIGN COMPANIES 
 

QUESTION ANSWER GUIDANCE  FATCA STATUS (GUIDE ONLY) 

United States Company 
that is not an exempt 
payee 

Yes If the TIN is not provided follow up will 
be necessary.   

Specified US person  

 

United States Company 
that is an exempt 
payee 

Yes This is not a reportable account and the 
TIN is not required.  

US Person (other than a 
specified US person) 

Is the entity a Financial 
Institution?    

Yes Either a GIIN or a FATCA status should 
be provided. 

The product issuer can determine 
whether to record/validate the GIIN or 
not.  

 

Australian/Partner  Financial 
Institution/Participating FFI*  

[or any other status provided 
by client] 

 

* Status depends on the 
jurisdiction of the entity. 

Non-Financial Public 
Listed Company 

Yes All non-financial public listed companies 
are not considered passive and the US 
Controlling person test is not required.  

Active NFFE  

 

Non-Financial 
Proprietary Company 
or an unlisted public 
company (that is not a 
Financial Institution) 

Yes  All non-financial proprietary companies 
and unlisted public companies (that are 
not a Financial Institution) could be 
passive or active.   

It is the product issuers’ decision 
whether to undertake this review (active 
versus passive) or whether to make the 
assumption that all non-financial 
proprietary companies and all unlisted 
public companies (which are not 
Financial Institutions) are passive.    

Classification dependent on 
beneficial owner question 
below. 

Are any of the 
beneficial owners US 
citizens or residents of 
the US for tax 
purposes? 

 

Yes Beneficial owners are required to 
complete an Individual ID Form, 
including their name, address and TIN.  

If the TIN is not provided follow up will 
be necessary.   

Passive NFFE (with US 
controlling persons)  

OR 

Active NFFE  

[if / where an active NFFE 
category is established] 

No Confirm the reasonableness of this 
certification. Follow up may be required 
where the certification seems 
unreasonable.  

Where the certification is reasonable, 
further classification as active/passive 
has limited effect and can potentially be 
ignored. 

NFFE (no US controlling 
persons)  

[Passive/active status of the 
entity is left undefined]. 
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ANNEXURE 3 - FATCA CLASSIFICATIONS FOR PRODUCT ISSUERS (Continued) 

AUSTRALIAN REGULATED TRUSTS (INCLUDING SMSFs) 
 

QUESTION ANSWER GUIDANCE  FATCA STATUS (GUIDE ONLY) 

Type of regulated trust 
- Superannuation 
trusts 

Yes All Superannuation funds are exempt 
entities including Self-Managed 
Superannuation funds, APRA regulated 
super funds, government super funds 
and pooled superannuation trusts.  

 

Exempt beneficial owner  

Type of regulated trust 
– registered managed 
investment schemes or 
Other regulated trust 

Yes Either a GIIN or a FATCA status should 
be provided. 

The product issuer can determine 
whether to record/validate the GIIN or 
not.  

 

Australian/Partner  Financial 
Institution  

[or any other status provided 
by client] 

 



FSC/FPA Guidance (October 2015) – Managing AML/CTF and FATCA Customer Identification Obligations 

                                                                                                   
FSC/FPA Guidance (February 2015) – Managing AML/CTF and FATCA Customer Identification Obligations                  Page 22 of 25 
Copyright © October 2015 Financial Services Council Limited and Financial Planning Association of Australia Limited 

ANNEXURE 3 - FATCA CLASSIFICATIONS FOR PRODUCT ISSUERS (Continued) 

UNREGULATED AUSTRALIAN TRUSTS & FOREIGN TRUSTS 
 

QUESTION ANSWER GUIDANCE  FATCA STATUS (GUIDE ONLY) 

Charitable or 
Testamentary Trusts 

Yes A charitable trust generally meets the 
definition of one of the categories of 
active NFFE.  

Any account held by a Testamentary trust 
is exempt and therefore no FATCA due 
diligence is required.   

Active NFFE 

 

Exempt financial account 
holder [no status specifically 
required - recommended to 
evidence review] 

United States Trust 
that is not an exempt 
payee 

Yes If the TIN is not provided follow up will be 
necessary.   

Specified US person  

 

United States Trust 
that is an exempt 
payee 

Yes This is not a reportable account and the 
TIN is not required.  

US Person (other than a 
specified US person) 

Is the trust a Financial 
Institution or does it 
have a  Trustee that is 
a Financial Institution 

 

Yes Either a GIIN or a FATCA status should be 
provided for the trust or the trustee. 
Where the trust is a trustee documented 
trust the GIIN will be the trustee’s. Where 
the trust is a sponsored trust, the GIIN will 
be the trust’s.  

The product issuer can determine 
whether to record/validate the GIIN or 
not.  

 

Australian/Partner  Financial 
Institution/Participating FFI*  

[or any other status provided 
by client] 

 

* Status depends on the 
jurisdiction of the entity. 

Are any of the Trust 
beneficiaries, trustees 
or settlors or any 
person who controls 
the trust US citizens or 
residents of the US for 
tax purposes? 
 
If the Trustee is a 
company, are any of 
this company’s 
beneficial owners US 
citizens or residents of 
the US for tax 
purposes? 

 

Yes It is the product issuers’ decision whether 
to pursue the active or passive enquiry or 
whether to make the assumption that all 
non-financial proprietary companies are 
passive.  

The name, address and TIN are required 
for each US controlling person.  

If the TIN is not provided follow up will be 
necessary.   

Passive NFFE (with US 
controlling persons)  

OR 

Active NFFE  

[if/where an active NFFE 
category is established] 

No Confirm the reasonableness of this 
certification. Follow up may be required 
where the certification seems 
unreasonable.  

Where the certification is reasonable, 
further classification as active/passive has 
limited effect and can potentially be 
ignored. 

NFFE (no US controlling 
persons)  

[Passive/active status of the 
entity is left undefined]. 
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ANNEXURE 3 - FATCA CLASSIFICATIONS FOR PRODUCT ISSUERS (Continued) 

PARTNERSHIPS & PARTNERS 
 

QUESTION ANSWER GUIDANCE  FATCA STATUS (GUIDE ONLY) 

United States 
partnership that is not 
an exempt payee 

Yes If the TIN is not provided follow up will 
be necessary.   

Specified US person  

 

United States 
partnership that is an 
exempt payee 

Yes TIN is not required.  US Person (other than a 
Specified US person) 

Is the entity a Financial 
Institution    

Yes Either a GIIN or a FATCA status should 
be provided. 

The product issuer can determine 
whether to record/validate the GIIN or 
not.  

 

Australian/Partner  Financial 
Institution/Participating FFI*  

[or any other status provided 
by client] 

 

* Status depends on the 
jurisdiction of the entity. 

Are any of the partners 
US citizens or residents 
of the US for tax 
purposes? 

 

Yes The name, address and TIN are required 
for each US controlling person.  

If the TIN is not provided follow up will 
be necessary.   

Passive NFFE (with US 
controlling persons)  

OR 

Active NFFE  

[if/where an active NFFE 
category is established] 

No Confirm the reasonableness of this 
certification. Follow up may be required 
where the certification seems 
unreasonable.  

Where the certification is reasonable, 
further classification as active/passive 
has limited effect and can potentially be 
ignored. 

NFFE (no US controlling 
persons)  

[Passive/active status of the 
entity is left undefined]. 
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ANNEXURE 3 - FATCA CLASSIFICATIONS FOR PRODUCT ISSUERS (Continued) 

ASSOCIATIONS 
 

QUESTION ANSWER GUIDANCE  
FATCA STATUS (GUIDE 
ONLY) 

 [NO FATCA 
QUESTIONS] 

N/A Where this form is provided, the entity 
is assumed to be an active NFFE.   

The following assumptions have been 
made about associations: 

 An association cannot be a specified 
US person or Financial Institution.   

 An association cannot have a 
controlling person. 

Active NFFE 

 
 

REGISTERED COOPERATIVES 
 

QUESTION ANSWER GUIDANCE  
FATCA STATUS (GUIDE 
ONLY) 

[NO FATCA 
QUESTIONS] 

N/A Where this form is provided, the entity 
is assumed to be an active NFFE.  

The following assumptions have been 
made about registered co-operatives: 

 A registered co-operative cannot be 
a specified US person or Financial 
Institution.   

 A registered co-operative cannot 
have a controlling person. 

Active NFFE 

  

GOVERNMENT BODIES 
 

QUESTION ANSWER GUIDANCE  
FATCA STATUS (GUIDE 
ONLY) 

[NO FATCA 
QUESTIONS] 

N/A Where this form is provided the entity is 
assumed to be:  

 An exempt beneficial owner - Non 
US government entities; or  

 US person (other than a specified 
US person) - US government 
entities. 

Exempt beneficial owner 

OR 

US person (other than a 
specified US person) 

  

VERIFYING OFFICER 
 

QUESTION ANSWER GUIDANCE  
FATCA STATUS (GUIDE 
ONLY) 

[NO FATCA 
QUESTIONS] 

N/A FATCA status not required for verifying 
officers. 

N/A 
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ANNEXURE 4 – LIST OF FORMS ISSUED WITH THIS GUIDANCE 
 

Customer ID Forms 
 

 Schedule 1: Individuals & Sole Traders 

 Schedule 2: Australian Companies 

 Schedule 3: Foreign Companies 

 Schedule 4: Australian Regulated Trusts 

 Schedule 5: Unregulated Australian Trusts & Foreign Trusts 

 Schedule 6: Partnerships & Partners  

 Schedule 7: Associations  

 Schedule 8: Registered co-operatives 

 Schedule 9: Government bodies 

 Schedule 10: Verifying Officer. 
 

 

US Tax Status Declaration forms 
 
(See paragraph 7.4 of this Guidance Note for more information about the following two forms.) 
 

 Schedule 11: US Tax Status Declaration Form – Individuals 

 Schedule 12: US Tax Status Declaration Form – Entities. 


